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« An attempt to reproduce in one language patterns : AW Gl 38Y) Haugen < =3
4 jae 43 sl that have previously been found in another » (Haugen, 1972, p. 75)
« A linguistic :JGS Weinreich 48 e s s a0 dal & Lima 42 852 52 50 lail 215 33le)
mechanism where one vocabulary can interfere with another » (Weinreich, 1953,
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«Borrowing is one of the many processes of linguistic : =Y Wright 48 = WS
change. All languages change, and the process is especially visible in the phonetic,
morphological, syntactic, lexical, and semantic systems » (Wright, 1994, p. 151)
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« When moving to a new :Romaine Js& sxall 13a b ddaludl 5 5 agl 15
setting, speakers will encounter a variety of things which are specific to the
new environment or culture and will adopt readily available words from the
local language to describe them » (Romaine, 1989, p. 55)
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« Speakers :Ngom Js& Gl 138 g s alll &) 8l s g (Convenience) 4l
might borrow a word to express a concept or thought that is not available
in their own language, or they may borrow words simply because such
linguistic units are associated with prestige, even though there may be
equivalents in the borrowing language ». (Ngom, 2002, pp. 37-38)
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