
  

 

 24 10

100101011470-2335 EISSN: 

 

 

 .ى و خصائصى: مدخل نظري عاملإعلام الجديد: مفووما

 
 
 بن عبو وليد .أ. 

 قسم الإعلام والاتصال – 1جامعة وهران 
benabbouwalid89@gmail.com 

 

   

33233122 32133131 3131 

 

 

 

 

 

Abstract  

The new media is a means of disseminating knowledge, establishing values, behaviors, 

customs and practices, and achieving well-being at the level of cultural, civilizational, social 

and humanitarian communication among individuals, groups and peoples and achieving 

communication and media equality among all. 
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This study seeks to reveal the theoretical approaches that contributed to the 

interpretation of the new media from various angles, and to address the main factors of 

its emergence in addition to the characteristics and differences that distinguish it from 

the traditional media, which made it the most used and requested by individuals, groups 

and countries. 
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