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McCann-Erickson Worldwide 58 1348
DDB Worldwide 40 721
Grey Advertising 45 700
Ogilvy & Mather Worldwide 33 672
EURO RSCG Worldwide 29 651
J.Walter Thompson Co. 27 627
BBDO Worldwide 32 597
Y & R Advertising 27 517
Publicis Communication 23 512
D’Arcy Masius Benton & Bowles 21 452
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