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Abstract:   

 

From scientific conceptualization of 

audience’s concept until the recent 

technological developments using 

Algorithms and AI, the present article 

retraces highlights and discusses the most 

important cognitive transformations in 

audience studies.  

The article concludes to encourage 

governments to adopt sectoral and multi-

sectoral policies for protecting public 

especially by the establishment of updated 

legislation capable to deal with eventual 

bad use of audience studies by 

technological companies in possession of 

big data and using algorithms and AI.  
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Relevancy)  

(Filters 

Noise)  

التفاعل   يتم  لا  لمن  وأخيرايبية  الاهتمام    معهم،  أساس  على  المدعوم  المحتوى 

(Sponsored Content Based on Interest  )

وجودة  (level of engagement)  والتعليقات  المستخدم  طرف  من  أكثر  المتابع  المحتوى  نوع   ،

Watch history

(Video performance( السياق ،) ما يلقى

  (activity ( سجل التفاعل ،)interaction history( المعلومات الخاصة بالمنشور )Post 

information)
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